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Request for 
Quotation Number: QUOTE/01/2015  

Project: ESF 4.221 Voice of the Workers 
   

PROMOTIONAL AND INFORMATIVE CAMPAIGN  

- CLARIFICATION 1 -  

Closing Date: 06.10.2015 at 10.00 am CET 

Date Published: 25.09.2015  

 
 

  
Operational Programme II – Cohesion Policy 2007-2013 

Empowering People for More Jobs and a Better Quality of Life 
This call for quote is being considered for European Union part financing 

European Social Fund (ESF) 
Co-financing rate: 72.25%EU, 12.75% MT,15% UHM own funds 

Investing in your future 
                                                                                                     

 

 

 
 

 
Union Haddiema Maghqudin, 

Dar Reggie Miller, 
St. Thomas Street, Floriana, Malta 

T:2123 4801 
E: projects@uhm.org.mt 
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UHM has received the following clarifications.  
 
Clarification notes published on the website www.uhm.org.mt constitute an integral part of the 
tender documentation, and it is the responsibility of tenderers to visit this website and be aware of  
the latest information published online prior to submitting their Tender. 
 
 
Annex 2 - The Financial offer form, refers to 

2. Production of videos on social dialogue (please clarify if the cost for airing the videos and 
advert as specified are to be also included)  
 
The cost of airing is included. Bidders are required to used the revised Annex 2 below  
 
3. Radio Spots. (please clarify if both the cost for production and for airing of the radio spots 
as specified are to be included).  
 
The cost of airing is included. Bidders are required to used the revised Annex 2 below 

  
·         Airing of 3 videos X 3 minutes twice (2) on National TV stations such as TVM, ONE and 

NET during prime time. - Please clarify if the videos are to be shown on just one of the TV stations 
(such as TVM, ONE ad NET) or airing of all the 3 videos X 3 minutes on all the 3 stations.  

 
All mentioned stations 

  
·         Airing of 3 video spots (of 45 sec) for five (5) times on National TV stations such as TVM, ONE 

and NET during prime time. - Please clarify if the video spots (45 sec) are to be shown on just one of 
the TV stations (such as TVM, ONE ad NET) or airing of all the 3 videos X 45 sec on all the 3 
stations.  

 
All mentioned stations 
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Annex 2 

FINANCIAL OFFER FORM 

 
 
Fee for provision of Promotional and informative campaign as outlined in the Call 

for Quotation Document Number QUOTE/01/2015 
 
Item Net (€) Vat (€) Total (€) 
1. Creation of an app for 
www.voiceoftheworkers.eu.  
 

      

2. Production and airing of 
videos on social dialogue 

      

3. Production and airing of 
Radio Spots.  
 

      

        
Total (€)       
 

  

 


